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The Bayside Toronto Brand Identity

BAYSIDE

T O R O N T O

Bayside Toronto will be a major destination in Toronto’s emerging downtown waterfront featuring opportunities for living,
working, shopping, dining and leisure time. The logo graphic must reflect this dynamic, cosmopolitan urban sensibility.

The typeface is clean, simple and elegant. It is a customized Neutra Text san serif type font, set in capital letters, giving a
sense of authority within a modern look and feel.

Colour is a vital component of brand identity. When used on all communication materials, it reinforces the brand
experience. The green and blue reflect the waterfront - land meeting water. They are both strong, bright colours that tie
into the vibrancy of Bayside Toronto.

Positioning Statement:

Redefining life on the water’s edge.

Bayside will not only be a destination — it will be a community. This 24 /7 neighbourhood will include homes, restaurants,
shops, cultural venues, parks, the lakefront promenade and boardwalk. Combined with easy access to other emerging
waterfront neighbourhoods and downtown, Bayside Toronto will define life on the water’s edge.

z Hines | TRI2EL
WATERFRONToronto Private & Confidential. For internal use only. Allillustrations are preliminary and artist's concept BAYSIDE TORONTO MARKETING STRATEGY OVERVIEW | March 1st, 2013
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1 Launching the
Bayside Toronto
Waterfront
Community

HINES is the master developer and TRIDEL is the
exclusive residential partner for Bayside Toronto.
They bring decades of international experience,
expertise and resources towards making BAYSIDE
Toronto's premier new waterfront neighbourhood.

Thisis a 10 acre $1.6 billion master planned, fully
integrated mixed-use waterfront community
featuring over 2 million sq. ft. of residential,
education, cultural, commercial employment space
that will be become a priceless public asset.

A dynamic introduction and awareness campaign
will begin the marketing initiatives - educating our
markets on the size, scope and lifestyle attributes
of this community. This will serve as an excellent
underpinning for the upcoming first phase
condominium launch.

z Hines | TRI2EL
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Bayside Toronto Community Master Plan
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WATERFRONToronto
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Bayside Toronto’s Environme-ntnal Sustainability Initiatives

Hines and Tridel are both firmly committed to building communities that are environmentally responsible, energy efficient
and healthy places to live. X
h

A Vital Part Of Toronto’s First LEED® Gold Neighbourhood,

The Bayside community has been planned and designed to conform with Waterfront Toronto's R/\_andatory Green Building Requirements (MGBR),
and as such, is already recognized as being a part of Toronto’s first LEED® Gold Neighbourhood. (S'tage 1 pilot certification)

R1-R2 Condominium Pursuing LEED® Platinum Certification

R1-R2, the first phase condominium in the Bayside Toronto community, will be an energy efficient and environmentally friendly condominium —
a LEED® PLATINIUM candidate, the highest rating possible with the LEED® Green certification system. It will be a high performing building using
less energy while providing superior comfort and cost savings to its home owners.

NetZED

NetZED is a new high-rise condominium green living offering developed by Tower Labs @MaRS. It stands for Net Zero Energy Dwelling
and refers to the balance of energy produced from renewable energy sources and the amount of energy consumed by the dwelling on an

annual basis. Green energy in = Energy used.

This energy will be produced by PV and solar thermal collectors on the rooftop of the condominium’s north tower for the benefit of the
NetZED Signature Suite on the top floor. All energy loads in the suite will be electric and a net meter will trade power back and forth between
the suite and the common areas.

Rooftop Urban Garden

This accessible garden will be located on the south-end rooftop of the 11th floor of the condominium and will be available to participating
residents for localized small-scale urban agriculture. An extension of the condominium’s varied amenities; here residents can enjoy the space
both individually as well as collectively with other residents while supplementing their diets with fresh produce grown right at home. Additionally,
the space will beautify the overall surroundings and create a pleasing visual for the adjacent residential suites as well as from the amenity rooftop
above. A third party contract will oversee the rooftop urban garden to ensure regular maintenance and esthetics of the space.

Hines | TRI2EL
BAYSIDE TORONTO MARKETING STRATEGY OVERVIEW | March 1st, 2013
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Beanfield Condoconnect

Waterfront Toronto will be home to Toronto’s
fastest residential internet.

With Beanfield Condoconnect leading the way on the technology front,
Bayside Toronto will become home to one of the top 7 most
sophisticated networks in the world. An ultra-high-speed, ultra-
broadband fiber-optic network will deliver unheard-of Internet speeds to
residential and commercial customers. This new wireless network will
allow for wireless speeds up to 100 megabits anywhere on Waterfront
Toronto lands; it will link to an innovative community web-portal where

local residents and businesses will connect.

All users in this “Intelligent Community” will have the freedom to buy

services from any provider that opts to connect to this network.

= Hines | o
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AQUALINA

AT BAYSIDE TORONTO

WATERFRONToronto Private & Confidential. For internal use only. All illustrations are preliminary and artist's concept

Distinctive, Elegant, Memorable

The Aqualina Name & Logo

The condominium name and logo must be distinctive, memorable,
friendly, and easy to pronounce (especially for prospects with English
as a second language). It must project a current and aspirational
quality to fit Toronto’s diverse and cosmopolitan lifestyle sensibilities.

The name AQUALINA was chosen to differentiate this first phase
from the numerous other condos in the GTA. “Aqua” obviously means
water, while “lina” has European, Middle Eastern, and Asian roots tied
to feminine associations of tenderness, beauty, elegance and
delicacy. This name has an elevated tone and image, making it
appropriate for both the project’s market priced condos as well as the
“Signature Collection” suites and penthouses overlooking the lake.

The contemporary type font is the same as the Bayside logo.
The blue wave makes an obvious reference to the waterfront
location. The “Bayside Toronto” addition works to support the

overall community brand.

Hines | TRIDEL
BAYSIDE TORONTO MARKETING STRATEGY OVERVIEW | March 1st, 2013
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Introducing
Aqualina

Bayside Toronto
Designed by Arquitectonica

Designed by internationally acclaimed architects
Arquitectonica at their New York office — the
Aqualina condominium exterior features a series of
prismatic blocks stacked over and next to each
other descending towards the lake. These blocks
occasionally shift irregularly, highlighted by angled
windows and balconies orienting the suites to
maximize waterfront and city views. A stunning
glass cube housing the premium “Signature
Collection” suites begins on the 7th floor and is
closest to the waterfront. This condominium is set
to be a waterfront landmark.
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Aqualina will be an energy efficient and environmentally friendly condominium,
pursuing Platinum LEED® certification.

z Hines | TRI2EL
BAYSIDE TORONTO MARKETING STRATEGY OVERVIEW | March 1st, 2013
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Introducing Aqualina Bayside Toronto - Via Velo

Designed by Arquitectonica

WATERFRONToronto Private & Confidential. For internal use only. All illustrations are preliminary and artist's concept
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The building is organized around two
cores, each serving a portion of the
building through north and south lobbies.
The 2 storey Via Velo intersects the
building and will be animated with retail,
sculptural seating and landscaping.

The space will have retractable
enclosures at both ends allowing for both
summer and winter use. Additional retail
spaces will line the Bonnycastle sidewalk,
waterfront and Sherbourne Common.
Recreational amenities will be located on
the P1 level and on the 13th floor
rooftop terrace with lounge areas and an
outdoor swimming pool with stunning

views of the inner harbour.

Hines | TRIDEL
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Aqualina Interior Design
A Sophisticated Design Vision From Il BY IV Design Associates

Renowned for pushing design excellence goalposts to meet their clients’” highest expectations —
Il BY IV Design Associates has become one of Canada’s leading interior design firms and was
unanimously chosen for Aqualina Bayside Toronto.

From the two statement-making light—filled lobbies to the sophisticated Party Room, Health and
Fitness Centre and stunning indoor rooftop lounge over-looking the outdoor terrace, Il BY IV is currently
in the process of designing the amenity and common areas of the Aqualina condominium.
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Rooftop Amenity Area

Hines TRIDEL
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Aqualina Suite Mix

Aqualina Suite Mix
As of Feb 15, 2013

Unit Type| Total Units | % Total Units | Total SF | Avg SF |% Total SF| Min SF | Max SF
1B 131 36%| 75,964 580 26% 533 706
1B+D 77 21%| 51,611 670 18% 605 716
2B 86 24%| 75,565 879 26% 728 1,279
2B+D 36 10%| 39,443 1,096 14% 981 1,361
3B 6 2% 6,692 1,115 2% 1,081 1,184
Subtotal 336 93%| 249,275 742 86% 533 1,361
Signature 24 7%| 34,806 1,450 12% 1,336 1,565
PH 3 1% 5,993 1,998 2% 1,716 2,185
Subtotal 27 7%| 40,799 1,511 14% 1,716 2,185
Total 363 100%| 290,074 799 100% 533 2,185

Note: Three bedroom suites are comprised of 6 typical suites, 12 signature suites and
3 penthouse suites for a total of 21 (6% of total suite count)

‘ TRIDEL
BUILT FOR LIFE

WATERFRONToronto Private & Confidential. For internal use only. Allillustrations are preliminary and artist's concept BAYSIDE TORONTO MARKETING STRATEGY OVERVIEW | March 1st, 2013
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Aqualina Suite Mix

WATERFRONToronto

Low End of Market Suite Mix
As of Feb 15, 2013 l
Type Size Limit (sm) |Size Limit (sf) [Unit Type |Size Number Total
Bachelor 46.5 500 0
1 Bed 60.4 650 [1A oo 5

1B 548 5

1C1 554 2

1D 559 44

1E 561 2

1F 568 5

1G 592 1

1H 71815, 4

1J 596 2

1K 602 1

1L 638 4

™M 605 4

1Ma 638 2 81
2 Bed 79 850 |2A 728 4

2B 777 4

2C 790 4

2D 828 1

2E 831 4 17
3 Bed 93 1,001 0

Total 98

Total Suites In the Building 363

Total % 27%

Private & Confidential. For internal use only. All illustrations are preliminary and artist's concept
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TRIDEL
BUILT FOR LIFE




WFT_Deck-Rev_Layout 1 2015-04-27 7:58 AM Page 13 $

Aqualina Suite Grid

East Bayside Estimated Price Grid
As of Sep 14, 2012
Tridel Revisions as of Feb.15, 2013
Floor | Ceiling Ht 1 2 3 4 5 5 7 8 g 10 11 12 13 14 15 16 17 18 19 20 21
13 PH1 WNE
1,716
12 ~2C+D NES ~ 2ActDE 1R+D E AR+D E AR+D E 1R+DE iR+DE 3B SE 51 NE
1,184 893 860 860 860 860 850 1,184 1,351
1 2C+DT NES 2ActDTE | 1R+DT2E | 1R+DT2E | 1R+DT2E | 1R+DTZE | 1R+DT2E 3BT SE 51 NE
1,184 993 860 860 860 860 850 1,184 1,351
10 2F NE 2B SE 1HE 1DE 1DE 1DE 1DE 1DE 1DE 1LE 1A E M E S1 NE
878 777 595 559 559 550 559 559 550 542 533 093 1,351
9 2F NE 2B SE 1HE 1DE 1DE 1DE 1DE 1DE 1DE 1LE 1A E M E S1 NE
878 777 595 559 559 550 550 559 550 B42 533 993 1,351
8 2F NE 2B SE 1HE 1DE 1DE 1DE 1DE 1DE 1DE 1LE 1A E 2M E S1 NE
878 777 595 559 559 550 559 559 550 B42 533 093 1,351
7 2F2 NE 2B2 SE 1HE 1DT E 1DT E iDTE 1DTE 1DT E 10T E ILTE 1ATE 2MT E S1T NE
878 777 595 559 559 559 559 559 559 642 533 993 1,351
& 1P ME 2A SE 1Ta+D E 1R+D E 1R+D E 1R+D E 1R+D E 1R+D E 2GE 2GaE L2GE LIDE L1DR E LZBE L1BE L1A E 15+DE
708 732 721 660 660 860 860 850 939 913 858 572 572 747 586 552 685
5 1P ME 2A SE 1Ta+D E 1R+D E 1R+D E 1R+D E 1R+D E 1R+D E 2GE 2GaE L2GE LIDE L1DR E LZBE L1BE L1AE 1S+D E
706 732 721 B60 660 860 860 550 939 913 858 572 572 747 586 552 885
4 1P NE 2A SE 1Ta+D E 1R+D E 1R+D E 1R+D E 1R+D E 1R+D E 2GE 2GaE L2GE LIDE L1DR E LZBE L1BE L1AE 15+DE
708 732 721 660 860 860 860 850 939 913 858 572 572 747 586 552 685
3 1PT NE 2AT SE 1Ta+DT E iR+DT1E | 1R+DT3E | 1R+DT3E | 1Ra+DT1E | 1Rb+DT1E 2GTE 2GaT E L2G E L1IDE L1DRE L2BE L1BE L1AE 15+D E
706 732 721 690 860 660 623 623 939 913 858 572 572 74T 566 552 685
2 2H NE 1C1RE 1C1E LIKE LIFE L1FRE 2UT SE 201 NE L1GE L2HE L2KE L2EE L1IEE L1CE L2Bal1E LI E LIDI1RE LZB1 E L1IB1E L1ATE 151+D E
910 554 554 635 604 504 1,279 828 621 899 942 811 598 570 740 572 572 747 566 552 685
|
Total Suites 9 11 9 7 11 11 11 11 11 5 1 11 5 1 g 5 5 5 § 12 5
Total SF_| 7.246 8,958 5818 4,857 5,830 5,800 7,475 6,987 6,780 4,655 842 9,399 2,730 570 8,144 2,860 2,860 3735 2,830 12,582 3,425

= Hines | m2e.
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Aqualina Suite Grid

Loft Loft+D L1B+D 1bed 1bed+den Z2bed 2bed+den 3bed  3bed+den Duplex PH
2 7 22 25 2% 27 28 25 30 3 32 3 34 3 % 37 38 39 0 4 2 I 7
PHZ SE PH3 SW
2,082 2,185
S3SE Sasw SZNW FFEW Taw | ZNNW N EN
1512 1,630 1,432 978 638 971 596 561
S3SE Sasw SZNW 2PT SW MaTW | 2NTRW | 10T N ETN
1512 1530 1432 978 638 s71 596 561
S3SE SaswW SZNW 2Ma SW CW LW DN
1512 1530 1432 1,010 567 548 559 559 550 831 790 953 850
S3oE Sasw S2NW 2Ma 5W TDREW | 1DRawW | 1DRW | 1DRW | 1ORW EW W 2LW | TNaDN | TWDN |
1512 1530 1432 1,010 567 548 556 559 556 831 790 953 67t | eso
S3SE 54 SW SZNW 2Ma SW ; DR6W | 1DRaW | J1DRW | 1DRW | IDRW EW TW LW | NaDN
1,512 1,530 1,432 1,010 567 548 559 559 550 831 790 953 671
ey | BLEY 52T NW 2NaT SW TORGTW | TDRaTW | 1DRTW | IDRTW | TDRTW | 2E2W | 20TW | Z0TW | TNaDN
1512 1,530 1432 1,010 567 548 559 559 550 831 750 953 672
oW (182 W AW | LIFRW . MW 3ANW N BN
610 567 605 605 805 1,081 565 548
CUW | LiBaw GAW | LIHRW MW 3ANW N BN
610 567 605 605 605 1,081 565 548
LW (1Ba W LAW | LIHRW MW 34 NW TN BN
610 567 605 605 605 1,081 565 545
ENET [1Ba W LHW | LIHRW TR+DRT3 W| TRIDRT3 W TTDTSW | MW | GATHW TN TBT N
810 567 605 §05 860 690 694 605 1,081 565 548
LW | LBl w GHTW | LIHIRW ' I T LiFaw | 2SNW | 2URTSW | LiFaw | LIFaRW W 2R N KN
610 567 605 605 611 1111 1,275 614 614 913 1013 592 602
2 5 5 11 5] 5 5 5| 9 9 11 5 11 1 3 11 7 1] 11 1 11 1 363
[_i7eeal 16115 5,635 a020] _ Tipa 3835] 3.980] 3,005 3.025| 8.960] 7.508] B.016] 3.545] 647 571 B.151 7576 a816] 8314| 7768 11001 6729 6516] 200766

z Hines | TRI2EL
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Bayside Toronto Community &
Aqualina Marketing Tactics

z leles TRIDEL
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Bayside Toronto Hoarding and Signage
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Bayside Toronto Digital Marketing

Digital Marketing will be a major presence in the launch programs for the Bayside Toronto community and Aqualina condominium.

Tridel’s proprietary digital marketing system will be the driving force. Their robust website, SEO, extensive databases of Realtors and
prospects, analytical capabilities and best-practice use of email deployment will create the necessary awareness and interest in
obtaining large numbers of qualified registrations for viewing and purchasing.

search this site u

CAREERS

Hines

ABOUT HINES PROPERTIES
INVESTMENT

CANADA

DEVELOPMENT MANAGEMENT

Bayside
Toronte, ON, Canada

Situated in the heart of the emerging
East Bayfront waterfront district and only
1.5 kilometers from Toronto's downtown
core, Bayside is a 4-hectare (10-acre)
site located south of Queens Quay
between Lower Sherbourne Street in the
west and Parliament Street in the east.

Positioned to be Toronto's next great
neighborhood, Bayside will be a
sustainable, vibrant, world-class
destination connecting Toronto to the

RESOURCES

m News

waterfront and bringing new life to the B Quick Facls (PDF)

city's inner harbour year round. Offering m Development Team
190,000 square meters (two million —p—_ »
square feet) of mixed-use potential, m Social Reapensibilty (POF
Bayside will include a mix of retail, Select a thumbrail o enlsrge view

cultural, residential and office uses

combined with open spaces, activities

and visual delights. With exceptional

architecture and a focus on VIDEDS

sustainability, Bayside will set the
standard for future waterfront
development.

Location Map >

Site Plan >

Renderings =

Waterfront Toronto >

Pelli Clarke Pelli Architects >

EEK Architects »

Adamson & Associates Architects >

SIGN UP FOR UPDATES

Enter Email m
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CONDO LIVING
GETTING STARTED

RENTALS & RESALES THIS IS TRIDEL

HOMEOWNER CARE
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Morth York Etobicoke Scarborough

Bayside Toronto
Coming Soon

A 24/7 community that will
redefine life on water’s edge. re:
Queen’s Quay East at
Lower Sherbourne St.

Queens Quay East

TRIDEL TALKS (3)

Tuesday, 05:43 PM 0
Ten York 1H+D now
=0 out

Sunday, 02:30 PM 0
Grand Opening February 16,
2013. Photos by Skyler Weasley

Skyler Sherwood Graham

Friday, 04:30 PM 0

TRIG at Atria website is

naw live
-
v

101 Erskine
Grand Opening

Smartly tailored condo

New Sales Presentation
Centre at 2611 Yonge St

Yonge & Eglinton

Ten York
Now Available]

Life. Between the lake

and the stars. The wait is
now over, Tridel's iconic
TEN YORK is now available

sidences and townhomes.

York & Harbour

Ventus 1
Move In Today

SEE. TOUR. EXPLORE.
New model suites, lobby,
recreation amenities &
completed Metrogate Park

Avani
New Release

New smartly designed suites.
Pre-construction pricing from
$214,000

Kennedy & Hwy 401 Kennedy & Hwy 401

Redefining life on the water’s edge.

EAYS I D E COMING ON

T O R ONTO

Live, work, dine, shop, stop, stay and play. It’s all
possible in this energetic waterfront neighbourhood.
Bayside Toronto will be home to modern condominiums
and offices, restaurants, shops, cultural venues, parks
and a picturesque lakefront promenade. This 24/7
community will redefine life on the water’s edge.

CLICK HERE TO LEARN MORE

Tridel website

Queens Quay East
On The Water’s Edge

BAYSIDE

TORONTO

ourhood watch. Bayside.

Register Now

T

ORONTO

WATERFRONToronto

explore t
projects o Elevmlverl

BY AREA
BY us ongt o

bayfront

bayside
development

Located directly on Toronto’s inner
harbour, Bayside will become one of
Toronto's next great neighbourhoods.

The Bayside development site, located south of
Queens Quay between Sherbourne Common in
the west and the Parliament Slip in the east, is
the largest parcel of land developed to date by
Waterfront Toronto. Led by Hines, one of the
world’s premier real estate firms, Bayside will
transform an underutilized, industrial area into an
active and diverse mixed-use community and
thriving waterfront destination.

Hines’ plans for Bayside will deliver a vibrant,
sustainable new neighbourhood built on a human
scale, with mews and small streets that promote
a sense of closeness and community all year
round. The neighbourhood’s main street —
Bonnycastle Street — will draw visitors from
across the city and will provide connections to
neighbouring public spaces, including
Sherbourne Common, Queens Quay linear park,
the Water's Edge Promenade and future

opportunities

don lands

GCALENDAR | DOCUMENTS | SITE MAP

waterfront
vision

the wider
waterfront

Bayside site. As the world's largest privately held
real estate firm, Hines has the breadth of
experience, network of expertise and financial
sirength required to ensure the timely
development of this large and complex waterfront
site.

internationally renowned design
team

Hines an i ly

design team led by luminary architect Cesar Pelli
and Fred Clarke, who are responsible for such
Iconic buildings as the Petronas Twin Towers in
Kuala Lumpur and Manhattan's World Financial
Center, and Stanton Eckstut, the visionary
behind New York's celebrated Battery Park City
waterfront development. Rounding out the
Bayside design team is award-winning
Toronto-based Adamson Architects who has
worked on important waterfront projects such as
London's Canary Wharf.

The design team has created an overall master
plan for Bavside that is in keeping with the

about us

CONTACT | susscRise:(F) () | TExTsizE:A AA

newsroom

quick facts

Boundaries: Queens Quay East to the
north, Parliament Slip to the east, Lake
Ontario to the south, and Sherbourne
Common 1o the west.

Slze: 4 hectares (10 acres)

= Largest parcel of land developed to date
by Wateriront Toronta

= 1,700 residences

Developer: Hines

Design Team: Pelli Clarke Pelli;
Ehrenkrantz Eckstut & Kuhn Architeots;
and Adamson Associates

Development Space: 190,000 square
metres (approximately 2 million square
feet) of residential, employment, cultural
and commercial space

Proximity: 1.5 km from Toronto’s

st

Waterfront Toronto website

TRIDEL

BUILT FOR LIFE

Hines
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M LATEST NEWS ~ ] (T) COMMUNITY UPDATES

CONTACT US

FIND A TRIDEL CONDO CONDO LIVING

SEARCH (=]
MOVE IN NOW GETTING STARTED
RENTALS & RESALES THIS IS TRIDEL TRIEL
HOMEOWNER CARE TRIDEL TEXTSIZE -a bt BUILT FOR LIFE
New Toronto Condos = By Tridel, Ganada's Leader in Condominium Living

A OUR COMMUNITIES Spotlight Move In Today Toronto North York Etobicoke Scarborough

Aqualina Preview Website
& Registration

Aqualina at Bayside 101 Erskine Ten York Avani Ventus 1 The first marketing tool to be deployed is a Preview
Coming S Grand Openin Mow Available! MNew Releaze Move In Toda . . .
PR - ’ micro-web site on tridel.com.
Sublime condominiums on Smartly tailored condo Life. Between the lake New smartly designed suites. SEE. TOUR. EXPLORE.
the inner harbour water’s residences and townhomes. and the stars. The wait is Pre-construction pricing from New model suites, lobby,
edge. Queen’s Quay East at New Sales Presentation now over, Tridel's iconic $214,000° recreation amenities: & : A : : : : D
Jenis il Centra a1 2611 Yongs St TR e e R e i WY This will include a registration tile at the top left of Tridel’s
Queens Quay East Yonge & Eglinton York & Harbour Kennedy & Hwy 401 Kennedy & Hwy 401 web home page along with a larger information banner

and an Asynchronous JavaScript and XML (AJAX) rotating

TRIDEL TALKS @ Redefining life on the water’s edge. banner. These will be linked to a preview landing page with

Tussday, 05:43PM () AQ.___UAL'NA COMING SOON

a detailed outline and renderings of the community,

locator map and a further link to the registration page.

Ten York 1HD now BAYSIDE | TORONTO
s0id out ’ i . " . L . i
Live along the water's edge in Toronto’s most Upon completing and submitting the registration, an auto
technologically sophisticated neighbourhood.
AQUALINA will be home to modern condominium . . . .
S A P resiess and armenties, sitiated on Tommtols e ocicter Now reply will be immediately deployed to all registrants.
Grand Opening Febmary 18, harbour. Residents in this 24/7 community can just step g
201 3. Photos by Skyler Wesley outside to enjoy the waterfront promenade, open green
Skylar Sherwood Graham spaces, fashionable retail and superb restaurants.
CLICK HERE TO REGISTER

Friday, 04:30 PM © i i i INTERACTIVE
TR at Atria wedsite s i RICHRIOND HILL
naw live
KORTH YORK (&)
i £id00 B ~ ETOBICORE @

0 2032 0

=
n

z Hines | TRIDEL

WATERFRONToronto Private & Confidential. For internal use only. Allillustrations are preliminary and artist's concept BAYSIDE TORONTO MARKETING STRATEGY OVERVIEW | March 1st, 2013
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Aqualina Preview Website & Registration

(M COWMMUNITY UPDATES 4 LoGin

) LATEST NEWS ~

CONTACT US

FIND A TRIDEL CONDO CONDO LIVING i

seAncH
MOVE IN READY GETTING STARTED
RENTALS & RESALES THIS IS TRIDEL
HOMEOWNER CARE iTRIDEL TEXT SIZE -2 A+
BAVYSIDE | TORONTO

R A COMING SOON TO TORONTO’S DOWNTOWN WATERFRONT

TRIDEL

BUILT FOR LIFE

MORE TRIDEL CONDOS

| AQUALINA
000 =

Redefining life on the water’s edge.

LS INNNOBEIHS HIMOT

LAKE ONTARIO

Sublime condominiums overlooking Toronto’s waterfront

CLICK HERE TO REGISTER
FOR CONDOMINIUM PREVIEW

Do you dream in hues of blue? Embrace the vision with AQUALINA: Tridel/Hines’ striking, ultra modern glass
masterpiece and the first condominium residence at Bayside -- the largest, fully integrated master planned mixed-use

community on Toronto’s waterfront. ‘ image galleryl

Located adjacent to Sherbourne Common Park on Queen’s Quay East,| walkscore ‘ AQUALINA is the definitive place to
live, work and play year round. Designed by an international team of architects, AQUALINA idyllically fronts Bonnycastle,
giving Residents easy access to main street retail, restaurants and services. Nearby open green spaces and the
promenade along the water’s edge offer locales for daily leisure pursuits. Key attractions, major thoroughfares and

access to transit are conveniently close, yet feel a breathtaking world away.
This will be a condominium that redefines life on the water’s edge.
Register now for Aqualina at Bayside Toronto

Tridel Talks Bayside e Aqualina on Facebook

Aqualina Information Landing Page

COMMUMTY UFDATES

FIND A TRIDEL CONDO GCONDO LIVING
MLWVE IN HEALY GEI1ING SIAKIED
RENTALS & RESALES THIS IS TRIDEL
HOMEDWNER CARE e

AQUALINA

BAYSIDE | TORONTO

A REGISTER NOW

TRIDEL

BUILT FOR LIFE

MORE TRIDEL CONDOS

000 =

ftermz markad with 2 star’) 2re required
* Salutation:

" First Mame:

* Last Name:

*Your E-mail Address:

Area Code & Phone Number:

* Call ProneMalbile:

Addrass:

Suitehpariment

City:

Province:

* Postal Code:

Country:

What are you inferesiad in?

Desirad Price Rangs

Ara e a Real Estate Profossional:
If 20, which company®:

RECO numbar

Questions & Comments:

] &vEman [ Byraan

Register Now

Pleage complete the registration form below to receive additional information on AQUALINA

I want to receive text messages about 101 Erskine™

DM ) Mem [ () Wi
\'_CrN - Ontario q?
Canada
) Condominium [ Studio “ 4

(0 Under $350,000

£330,000 W $450,000
) $430,000 10 $550,000
7 550,000 to $750,000
O ET50.000 to §1,000,000
() Over $1,000.000

O e O Mo

_| ByPhons

Sl

1 Bedroom

1 Bedroom plus Den
2 Bedrosm

2 Bedroom Plus Den

At times, we would like to contact you about Trdel spacizl svents and promotions. I you wor d to hear
friom s, please chack the appropriate boxes.

 Tricdes, Tk Bualt for Lifeeds, arvdd Trickey' Bkt Greers, Bt For Life B e rogistered! tadomarts of Tl ard wsed wodler foorse. Prives and
spechlications sutect i changs Withaut nofica. ™l MeasapR s Sent Fes f COMPA. HRCAMNG changas ey AEM dapsncing yaur data plen. Flase
ek Wit oo sanvics Draiitee A Mgt ratenied. £ & CLE hovambar 2013

TRIDEL

BUILT FOR LIFE

AQUALINA

BAYSIDE | TORONTO

Thank You
For Registering

Thank you for registering for AQUALINA,

a 2 million square foot, centrally located
24/7 mixed-use community, arriving soon to
the heart of Toronto’s evolving inner
harbour waterfront.

Redefining life on the water’s edge.

As a registrant, you will receive email
updates and an exclusive opportunity to
preview AQUALINA before we open to
the general public.

Keep updated by following us on
Facebook, Twitter & Tridel Talks

Be aFan s
0 of Tridel Q Twitter
go to tridel.com

Tridel®, Tridel Bt for Life®, and Tridel Buitt Green. Built for Life.® are registered trademarks of Tridel and used under license agreement. &Tridel 2013. All Rights Reserved. E. & O.E. March 2013.

TRIDEL TALKS
A Blog by Tridel

—
Aqualina Registration Auto Reply

Aqualina Registration Form

WATERFRONToronto Private & Confidential. For internal use only. All illustrations are preliminary and artist's concept
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Bayside Community Print Advertising Campaign
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Rush Hour. Bayside.
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z Hines | meoe.
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Bayside Community Print Advertising Campaign
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Bayside Community Print Advertising Campaign

Hines TRoeL BAYSIDE ines| TRoEL ines| TRoEL

COMING SOON COMING SOON COMING SOON

Catch of the day. Bayside.
Switch gears. Bayside.

”,[mnm\\ 4
fife on' the water's edge. \ tridel.com
T ‘ A |

22.

z Hines | TRI9EL
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Bayside Community Online Campaign

o e Hines | TRREL

B [RIOCL Hines | TROEL Hines TRIOEL

BAYSIDE RYNBIIbI=

T O R ONTO T O R O N T O

B TRIOEL

BAYSIDE [ BAYSIDE [INRINT BAYSIDE [INAI:

BUILT FOR LIFE T O R ONT O T OR ONTO T TORRY O = INSSTE O, T O R ONT O
T O R O N T O

: COMING SOON [ eelYI[N[cEfole]\} COMING SOON [e(o)'/[[\[cEfele]\} COMING SOON [gelel¥I[NlcEele]N
Coming Soon

Redefining life on the

water’s ed ge. Screening Rush Neighbourhood Switch Catch

Room. Hour. Watch. Gears. of the Day.
Bayside. Bayside. Bayside. Bayside.

Register Now

Toronto’s next great waterfront
neighbourhood

When a team of world-class architects collaborates,
exceptional ideas prevail. Case in point: Bayside Toronto, a
2 million square foot community, arriving soon to the heart
of Toronto’s evolving inner harbour waterfront.

Click to Register

Bayside Toronto Google Banner Ads

A unique place to live, work,
dine, shop and play

View Area Amenities . q AVS
As an integral part of the Waterfront Toronto master plan, - TBOARYOS INDTEO Hines | TRIZEL TB (ARYOS INDT EO Hines TRIBEL = TRIDEL
Bayside Toronto embodies refined urban planning with T 7 S —

; i : : COMING SOON COMING SOON
purposeful, environmentally-sensitive design. This centrally

located 24/7 mixed-use neighbourhood will be home to
modern condominiums and offices, restaurants, shops and
cultural venues, highlighted by a picturesque lakefront
promenade, parks and extensive public spaces that are
accessible to everyone. Downtown Toronto, the city’s main
arteries, TTC subway, GO Train, VIA and Union Station are
all within easy access.

LS INIWITAVd

Sereening Room. Bayside. Rush Hour. Bayside.

| is3oNOA
IS SIAMVT 43MOT
15 INUNOBYHS ¥IMO

GARDINER EXPY

——
LAKESHORE BLVD. E

Click to Register

More than just a remarkable destination, Bayside Toronto will
be a community that redefines life on the water’s edge.

Register now for Bayside Toronto

TRIDEL BAYSIDE [ivSi-at

BUILT FOR LIFE BUILT FOR LIFE
T ORONTO

BAYSIDE  Hines e

ToRON THS BUILT FOR LIFE

View master plan View image gallel View area map

COMING SOON COMING SOON
Keep updated by following us on

Facebook, Twitter & Tridel Blog Switch Gears. Bayside. Catch of the Day. Bayside.

Be a Fan (€ Titter TRIDEL TALKS .
of Tridel ABlog by Tridel tridel.com

s Click'ta Register

Tridel®, Tridel Built for Life®, Tride! Built Green. Built for Life® are registered trademarks of Tridel and used under license.
©Tridel 2013. All rights reserved. lllustrations are artist's concept only. E.&0.E. February 2013.

Bayside Toronto Preview Email

Hines | TRIDEL
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Aqualina Preview Print Advertising Campaign

_ AQUALINA  coming soon TRIDEL

BUILT FOR LIFE

BAYSIDE | 1aeasTa
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Stgnature, sustainable and perfectly situated. QUEENS

QUAY, EAST

TO THE
%411 Redefining life on the water's adge.

Register today at tridel.com.

wrariament shp 5o the Cast

Aqualina at Bavside 15 Toronoo’s next great neighbourhood. From board walk bike odes

- : = s i ) ) CONTACT . ; : % ;

to brunches at the city’s best bistoos, experience a lilestyle enziched with selection, s A Tridel Built Green. Built for Life.* community.

Located direcily on Lake Ontario, Aqualina will be surrounded by lush green space, © ket oty e o b i
. : - A1 5. 0000000 i s ioowd crwr bosrem, €57l 200340 nighrts manrvesd, E3403E. Jsrmiary 2013,

landmark arrractions, culrural horspors, renowned resraurants and accessible rransin, The WER

Ilarbourfront is on the horizon. TRIDEL.COM

ﬁrmw--wrmoﬂ E Teiriarcam T tridel.com

Hines | TRIZEL
WATERFRONToronto Private & Confidential. For internal use only. All illustrations are preliminary and artist's concept
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Aqualina Preview Print Advertising Campaign

TRIDEL 3 TRIDEL
A@JA I_lNA COMING SOON BUILT FOR LIFE [ AQLJA I— NA COMING SOON BUILT FOR LIFE

BAYSIDL | TORONTO

RAVSIDE | TORONTO

Redefining life on the water’s edge.

Register today at tridel.com.

Open concept living. Bayside. Inspired by Ims wnigue lecation, Agualing at Buyside 35 a community defined by the parks and

EENIAE A Tridel Built Green. Built for Life.® community. e A Tridel Built Green. Built for Life.® community.

Developed na T wanerman, and locsed adiacent o | ake Onere, Aqusling ar Bepsde s s o heonme ane ) - o ) i
puldlic spaces it surmound. Sigmature, Sustainable. Agualing at Bayside olfers complete access o

e ancleer e ot oy Fuddng and ] - 5 . i 2 . . g and e foe A e 7 ARG e netom [ e amamer e aoncet ey [edeingand
PHOMNE . Sherboame Common, a smnning waterfrong park feamring open greenspace, shating rink, splash FRT S i s e e i A i

of the workl's mnst symificant wascrone eonmaunitio. Fxtooding froom Laswer Jurvis Ssroct v Pusdiment Sooc aml
b, Tl Tkl S o G, Tred B G, Bk L s mgarind wadimatin
E 4160000000 1t e iowed v bomrmm #iTred 213 AL et asrieet. ESCIE. Carminey 313

from Lake Shove Bonlevard o the waners edge, Fast Dartvont = 2 cevializadon thar will sevalodonize the warerteont,

A1E.000.00000 1o v oo incher b #raied 2013, Al b s, EALE noary 2013, ’ ?
Timhraced by pwe sgmarune pars, Sherhoume Commion and Sagar Teach, a kilkomerreong Warers T Promenade WEEB ! o R pad and stunning ar sculprares. Relax ar Sugar Beach, & Z-acre, urhan heach located ar the warer's WEB
annd Bonarbwalk, Gevmpe e Cullege s Crones Chuay, Aegualing an Ty alfies comichod Bicayle, bhoside TRIDEL.COM edue O seroll along the Warer's Edue promenade and boardwalk, nanurally connecting Bayfront’s TRIDEL.COM
ﬁmm:\.\m.m E Timia T tridel.com mnatinn eudtural attractions, nl’mm--'mﬂﬂﬂ B Tuirczn T tridel.com

Register today at tridel.com.

Hines | TRI2EL
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Aqualina Preview Print & Online Advertising Campaign

COMING SOON S (L TRIDEL

BAYSIDE | TOROHNTD - 1 BUILT FOR LIFE

AQUALINA coming soon Hines | TRIDEL _AQJALINA

mavsine | TososTa

416.000.0000
WEEB
TRIDEL.COM

Under thc visioaay pasinciship of Hines Tided, Aqualing an Dayside is scl 1o bocome

Faronrn’s resr prear neighhonrhond. A naque place o e, work and play along rthe

water’s calge, With Ooor-teceiling views of Lake Ctariv and the silisne Ciey and

spacions suites designed for sustaimable living, Agualing at Dayside is a place v call

hesmme alesngr the Harhnurfrone

s Signature, sustainable and perfectly situated.
QUEENS <- £
QUAY, EAST

Redefining life on the water’s edge.
Register today at tridel.com.

QEPRIGISR A srones threa frm Take Ohmtsri ard & strll from Cana firarwial aml wrhan cone,

1] Awpuealing: an Bagside &
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A Tridel Built Green. Built for Lite ™ cormmunity.

B s

Sualing at Bayside seighbuuss Tormas®s Distllery s, St Lawreno: Market, Sugar and

*u"g’“““:' Cherry Beach, {ucens CQuay. Union Staton and the Habourfront Bincak beead au the ¢

PHONE ™ : :
416.000.0000 G-t Dive b Aepeding a Tasice.

tridel.com

symanine ressaranes and hisers and dees the pare by shopping on Cueen St Wesrand the Damn

TRIDEL.COM -
Register today at tridel.com.

A Tridel Built Green. Built for Life.® community.

Hines| TRREL Hines TRIOEL Hines TREL Hsds Hines| TRREL
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COMINGISOON y COMING SOON y COMING SOON
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Click to Register Click to Register™
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Click to Register

Aqualina Google ads

Hines | TRIDEL
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Aqualina Brochure and Preview Direct Mail

| AQUAL'NA Signature, sustainable and perfectly situated Ll

BAYSIDE | TORONTO

TRIDEL

BUILT FOR LIFE

1 boardwalk bike
e a lifestyle enriched with
e Ontario, Aqualina will be surrounded by lush
wk attractions, cultural hotspots, renowned restaurants and

ssible transit. The Harbourfront is on the horizon.

Redefining life on the water's edge.
Register today at tridel.com.

Aqualina Direct Mail

Aqualina Brochure

Hines | TRI2EL
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>
BTNV VX  THE GLOBE AND MAIL

NATIONAI#POST  NEWCONDOGUIDE

URBAN
REALNET BILD TORONTO lca

condolife Mtalkeondo

e

Public Relations Strategy

Hines and Tridel will work closely with Brandon Communications and

Dyversity Communications to develop engaging messages surrounding the
revitalization of the Bayside Toronto community, the visionary partnership of Hines
and Tridel, and ultimately the launch of the first phase of residential condos.

Possible angles:

- First residential community announced in Bayside Toronto community
- American firm invests in Canadian market

- Confidence in Canadian real estate

- Residential, office, and retail (Live, Work, Play)

- Green Media - LEED® Gold neighbourhood and LEED® Platinum
condo including the NetZED suite

Maximum exposure in both mainstream media as well as targeted ethnic
media outlets will be driven through print and online.

facebook , places and things = "7 Peter Moulds | Find Friends Home | &% | m

| [ sow

BUILT FOR LIFE vliked | | Message % v |  suhgiasses Cheap

% Real Estate “
@ 4800 Dufferin St., Toronto, ON
L 1416) 661-9394 = Find m(redihle
L J m .
Broadcast Yourself
E [] N |] [] ® TRIDELTALKS @
WATERFRONToronto Private & Confidential. For internal use only. All illustrations are preliminary and artist's concept

Social Media Strategy

Tridel's Twitter account (with over 3,650 followers) will be used to populate
interesting and relevant updates and content. Tridel’s Facebook page (2,591 likes)
will act as an extension of Twitter, where additional information and visuals will be
strategically shared. All of Tridel’s social media updates are integrated into a live feed
onto the tridel.com website homepage, on the “Tridel Talks’ blog. From the initial
community launch and continuing through the condominium previewing stages,
Tridel will be engaged in active community management, providing users with
real-time updates about the community and condos.

28.

Hines | TRIDEL
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Aqualina Presentation Centre
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Aqualina Presentation Centre Landscaping
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Previewing Aqualina at
The Tridel Presentation Centre

Before the doors open to the general public, a “Preview Period” will be held.
The purpose of this period is to build‘awareness, anticipation and to provide an

exclusive advanced opportunity to view and purchase from the best suites,

views and prices.

Several preview events will be held including:

- Training events
- Realtor events
- Prospect previews

- Preview purchasing opportunities

These preview events will be held at Tridel’s expansive Head Office
Condominium Presentation Centre.
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Aqualina Previews & Grand Opening Timing

Previews at Tridel’s Head Office — June, 2013

Grand Opening on site — September, 2013
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